We're here to help you attract your
pest prospects, build trust, and grow
your business online.







We take the time to show you what we
are doing, coach you on our strategies, and
empower you to participate in the process.



From discovery to
delivery, KAYAK takes & =
a holistic approach to | 2

online success. R S 5
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1. Marketing Strategy —> 2. Creative —> 3. Design & Development —> 4. Search Optimization —> 5. Activation



Our approach is holistic. We know that everything
IS connected, from strategy to execution, and
that it must align not only with your business

goals, but your customers needs as well.
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KAYAK helped Habitat Southern Alberta
to refine the organization's messaging
and improve communication. Then we
created and deployed a pair of sites, one
on HubSpot, and one on Wordpress.

To follow through, we've provided i

ongoing strategy and coaching. .
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KAYAK helped Wills and Estates lawyer
Craig Tervit launch a new website talking

We made it fun and created a form tool
her wills information along a

to ga

timel
to it and are rewarded with fun sayings
ike, “At 18 you can legally write a will in
Alberta. And drink alcohol. Hopefully,
not at the same time.” Messaging that

Nne.

to 20- and 30-somethings. His site needed
to offer something the “older” sites didn't:
personality.

Participants add lite events

aligns with the target market.

You're never too
young to have the
last word.

You’'re never too young
to have the last word.

and Estate Planning to match any age.
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Nureva needed a site that could
capture leads and look the part of a
leading global technology company.
So we built it. Nureva has an amazing
content team working to activate the

site and build on our foundational work.
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A'megg FEATURES HLOS AROUT CONTACT

. Perfect schedules.
Restaurant scheduling software B e codt oo

company Ameego came to us for i ) For any ro4.
website improvements. We all know | s
how powerful testimonials can be. | E
. Proven labor cos%
Ameego had them in spades, so we ol
decided to showcase them in video e
format. The resulting time on page
and multi-page views bolster

search rankings. And conversions.
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Having launched a new lead generation
site for PolicyWorks, the team came to
Us to execute email campaigns. Results
have been stellar, often 200% greater
than industry averages. How do we do it?
—asy-ish, personalization. Knowing your
customer makes all the difference.
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