How to Create a
Buyer Persona that Rocks

Presented by Randy Milanovic (@kayak360
Hosted by Tristam Jarman @tristamjarman
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What is a buyer persona?

Buyer personas are semi-fictional representations of people you want to do business with.
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| ets consider the impact that a
well-developed buyer persona can have.

Buyer personas help you craft content and messaging much better.
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Real world impact... the application
of persona insights led to a 900% increase
iN site visit duration, and a 171% spike in
marketing ROl for NetProspex.
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93% of companies who exceed
lead and revenue goals segment their
database by buyer persona.
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You can create and improve
your buyer personas

Start with what you already know. Expand from there.
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Buyer persona must haves

Demographics. Psychographics. Roles. Influencers. Insights.
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Resources you can leverage for persona
identification and development:

mate Sales [ etter book, The Art of

SEMrush, Survey Monkey, MakeMyPersona, The Ul

Flowww book, 12 Questions Your

Prospects are AS

xing Whether They Know it or Not,

(@kayak360

SEMRushBuyerPersona

@tristamjarman

emplate, and many more. Just Google it.


https://www.semrush.com/
https://www.surveymonkey.com/
https://www.hubspot.com/make-my-persona
https://www.simonandschuster.com/books/The-Ultimate-Sales-Letter-4th-Edition/Dan-S-Kennedy/9781440511417
https://www.amazon.com/Art-Flowww-Convert-website-visitors-ebook/dp/B085DRH5W1/
https://www.amazon.com/Art-Flowww-Convert-website-visitors-ebook/dp/B085DRH5W1/
https://www.kayakmarketing.com/view-your-content-through-12-new-eyes
https://www.semrush.com/blog/buyer-persona/
https://www.semrush.com/
https://www.surveymonkey.com/
https://www.hubspot.com/make-my-persona
https://www.simonandschuster.com/books/The-Ultimate-Sales-Letter-4th-Edition/Dan-S-Kennedy/9781440511417
https://www.amazon.com/Art-Flowww-Convert-website-visitors-ebook/dp/B085DRH5W1/
https://www.amazon.com/Art-Flowww-Convert-website-visitors-ebook/dp/B085DRH5W1/
https://www.kayakmarketing.com/view-your-content-through-12-new-eyes
https://www.semrush.com/blog/buyer-persona/
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